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Una possibile definizione di Public Engagement (PE)

Un nuovo approcciodelle universita
e degli enti di ricerca, un processo
dinamicoe di interazionecheriduce
la distanza tra ricerca e societa
valorizzandade identita e t a@porto
del diversi portatori di interessee
che amplifica f QA Y Ldéllé ord
azioni
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Carayanniseal. (2012). The Quintuple Helix innovation model: global warming as a challenge and driver for innovation



La multi relazio nalita del Public Engagement
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Divulgazione vs Comunicazione vs PE

V Divulgazione : unidirezionalita, informazione sulle conoscenze,
verticalita, egocentrismo, protagonismo, top-down, teatralita,
linguaggio non verbale, verbi astrattisul palco.

V Comunicazione : bidirezionalita, trasferimento delle conoscenze,
orizzontalita, allocentrismo, top-down, embodiment of language verbi
motori, tra il pubblico

V PE bidirezionalita, co-costruzione, strategia condivisa, scambio di
conoscenze differenti, sinergia, osmosi, Iimpatto multidimensionale,
orizzontalita, spesso bottom-up, coinvolgimento, riconoscimento,
collaborazione, corresponsabillita, insieme.

https://www.agi.it/blog -italia/scienza/post/2019-08-01/comunicazione_divulgazione dilemma_scienzeb931081/



Citizens and Communities
benefit from Engaged Research

What commmunities could
have..

e evidence / data
* reports, policy briefs
* resource (_Eﬂ
support :@
What communities give..
* Legitimacy

* expertise
* |Insight

e advice




Policy makers want public
engagement
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Funders want Public
Engagement
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Le azioni di PE generano un impatto multidimensionale

C ECONOMICO

) SOCIALE E CULTURALE

) SALUTE e BENESSERE

) AMBIENTALE

) ISTITUZIONALE

) POTENZIAMENTO DELLE CAPACITA

DIMENSIONI DELLIMPATTO

“PROGETTAZIONE

https://www.apenetwork.it/



Riscoprire il proprio ruolo attraverso q N~ # N tpgitorio @

Valutazione esterna: analisi indicatori, risultati, criticita
e opportunita

Valutazione interna: mappatura stato dell’arte,
processi

Sperimentazione e implementazione
strumenti

Monitoraggio e apprendimento

Consapevolezza e
gestione strategica



MISSION

MISSION

FEEDBACX VISION

COMUNICAZIONE STRATEGIA

CONSAPEVOLEZZA INTEGRAZIONE

w—Media 2024 ww——Media 2020

alz f~ N EZAPERnetgulfPEcunoystfumento utile

per la progettazione strategica

GENERALE
STRATEGIA
ATENMNEI ED ENTI
DI RICERCA
PER IL PUBLIC
ENGAGEMENT AZIONI LEADERSHIP
RICONOSCIMENTO SUPPORTO

——edia 2024 —e—hedia 2020

LEADERSHIP - SUPPORTO

RICONOSCIMENTO
VERTICI COORDINAMENTO VALUTAZIONE STRUTTURE
! 4,00
RISORSE PERSONALE 3,00
MONITORAGGIO
STAKEHOLDER DELEGATI STUDENTI CARRIERA
FORMAZIONE OPPORTUNITA'
PERSONALE
NETWORK VERTICI STRUTTUR
ETWO ERTICI STRUTTURE O TORAGGIO OPPORTUNITA' MONITORAGGIO PREMI
STUDENT! PERSONALE

w—Media 2024  em——Media 2020 w—Media 2024 e——Media 2020

w—Media 2024  em—Media 2020




Business &
Policy
Engagement

Knowledge
Exchange

Impact

Responsible
Research &
Innovation

PE

Patient &

Public
Involvement

Public Engagement with Research (PER): interactions and relationships with other activities

Research
Comms

Widening
Participation

Qutreach

Community
Engagement

UNIVERSITY OF

OXFORD




PE e Knowledge Exchange Framework (KEK)

Research partnerships
Very high engagement

engagement intile 5
Medium engagement (Qui )

(Quintile 3)

A Public and community

Working with business
Very high engagement
{Quintile 5)

IP and commercialisation
Very high engagement
{Qunitile 5)

A Local growth and

regeneration Working with the public
Low engagement and third sector
{Quintile 2) Very high engagement

(Quintile 5)

CPD and grad start-ups

High engagement
(Quintile 4)

https://kef.ac.uk/dashboard



Public Engagement with Research (PER): interactions and relationships with other activities
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Rapporto tra Ricerca e PE

https://eprints.ncrm.ac.uk/id/eprint/4417/1/PE_Guide_Print.pdf

l Administrative Data n ata
Research Network Irvestrment

Developing a Public
Engagement Strateqgy

ADRN Publication

Author: Carol Porteous
Series editors: Elaine Mackey & Mark Elliot

Better Knowledge Better Society



Perché il PE e importante per I ricercatori?

What we mean by Public Engagement
in research
i

https://eprints.ncrm.ac.uk/id/eprint/4417/1/PE_Guide_Print.pdf




Porsi le domande giuste per lo sviluppo di una strategia per il PE

Developing a strategy:
key questions

https://eprints.ncrm.ac.uk/id/eprint/4417/1/PE_Guide_Print.pdf



Science and
Technology
Facilities Council

STFC Public Engagement
Strategy 2024-2028

For a society in which all people
feel able to engage with STEM,
research and innovation

1ttns: //www ukri ora/wp -content/unloads/2024/11 /-

UK Research
and Innovation
Aim 1: Celebrating STFC Science,
Technology People and Careers.
Aim 2: Working in partnerships.
Aim 3: Building Capacity.

Aim 4: Improving our connections
with diverse audiences.

Aim 5: Delivering high quality public
engagement activities and evaluating
outcomes.



Sclence and
Technology
Facilities Council

STFC Public Engagement
Strategy 2024-2028

Per una societa in cul tutte le
persone si sentano in grado di
impegnarsi in STEM, ricerca e
innovazione

UK Research
and Innovation

https://www.ukri.org/wp -content/uploads/2024/11/STFCG-261124-PublicEngagementStrategy20242028.pdf

Celebrare le storie, le persons 8
le strutture della STFC

Rimuovere le barriere @ costruire ponti

per la partecipazione

Sostenere partenariati di collaborazione

Creare esperienze
stimolanti e significative

Basato sullevidenza

- Le persone sono ispirate e le

loro vite sono arricchite da una

connessione con la
nostra scenza e tecnologia

« |l Regno Unito ha una forza

lavoro STEM fiorente e
diversificata

- llconvolgimento pubblco

€ una parte fiorente
dellecosistema dellaricercae

dell inmavazione

« Wprogramma STFC PE contribuisce

sl pu ampxo chinftive di coinvalgmento

pubblico dell'UKRI, affinché
tutti possano beneficiare
della ricerca e dellinnovazione

nel Regno Unito




National
Co-ordinating
Centre for

Public Engagement

Guides

Creating a supportive culture for
public engagement with research

(B @) (=)(&)

The first steps and essential resources for building a culture where
public engagement with research can thrive.

updated on 07 Mar 2024




MNational
Co-ordinating
Centre for
Public Engagement

Mission

EMBRYONIC

There ig little or no reference to public
engogement in the organisational mission
or in other institution-wide strategies.

DEVELOPING

Public engagement is referenced sporadically
within the institutional mission decuments and
strategies, but is not considered a priority area.

GRIPPING

©

Public engagement is clearly referenced within
the institutional mission and strategies and the
inatitution iz developing an institution-wide
strotegic approach.

The EDGE too| Assess your institutional culture

EMBEDDING

Public engagement is prioritised in the institution's
afficial mission and in other key strategies, with
success indicators identified. It ia a key considaration
in strategic developments in the institution.

Leadership

Few (if any] of the most influentiol leaders
in the institution serve as champions far
public engogement.

Some of the institution's senior team act as
informal champians for public engagement.

Some of the institution’s seniar taam act as
formal champions for public engagement.

The Vice Chancellor acts as a champion for public
engagement and a senior leader takes formal
responsibility. All senior leoders hove an understanding
of the importance and value of public engogement
to the institution’s agenda.

Communication

The ingtitution’s commitment to public
engagement iz rarely, if ever, featured in
internal or external communications.

Public engagement occasionally features
in intemal and external communications.

Public engagement frequently features in
internal communications, but rarely ce o
high-profile item or with an emphasis on its
strategic importance.

Public engagement appears prominently in the
inatitution’s internal communications; its strotegie
importance is highlighted, and resources and
strategic support have been allocated to sustain this.

Support

o Purpose

There is no attempt to co-ordinate public
engagement activity or to network leaming
and expertise across the institution.

There are some informal attempts being made
to co-ordinate public engogement activities,
but there is no strategic plan for this wark.
Some eelf-forming networks exist, not supported
by the institution.

Cwersight and co-ordination of public
engagement hos been formally allocated
[e.g. to o werking group or committee] but
thera iz minimal support and resource to
invest in activity.

The institution has a strategic plan to focus its
co-ordination, o body / ies with formal respaonsibility
for oversight of this plan, and resources available to
ozzist the embedding of public engagement. There
are a number of recognised and supported networks.

Learning

There ig little or no opportunity for
staff or students to access professional
development to develop their skills and
knowledge of public engogement.

There are some opportunities for staff or
students to access professional development
and training in public engagement, but

no formal or systematic support.

There are some formal opportunities for staff
or students to access professional development
and training in public engagement.

Staff and students are encouroged and supported

in occessing professional development, training and
informal learning to develop their skills and knowledge
of engogement.

Recognition

Staff are not formally rewarded or recognised
for their public engagement activities.

Some departments recognise and reward
public engagement activity on an ad hoc basis.

The university iz working towards an
institution-wide policy for recognising and
rewarding public engogement activity.

Thee university has reviewed itz processes,
and developed a policy to ensure public
engagement iz rewarded and recognized
in formal and informal ways.

Staff

@ Process

Few if any opportunities exist for staff to
get involved in public engagement, either
informally, or as part of their formal duties.

There are opportunities for staff in a handful
of faculties or departments to get invohved in
public engagement, either informally or as
part of their formal duties.

There are structured opportunities for many staff
members to get involved in public engagement;
but not in all foculties or departments. There is a
drive to expand opportunities to all.

All staff have the opportunity to get involved in

public engagement, either informally or as part
of their formal duties, and are encouraged and
supported to do so.

Students

Few opportunities exist for students to get
involved in public engagement, either
informally, through welunteering programmes,
or as part of the formal curriculum.

There are opportunities for students to
get involved, but there is no coordinated
approach to promoting and supporting
these opportunities across the institution.

Many [but not all] students have the opportunity
to get invalved in public engagement and are
encouraged and supported to do so. There iz a
drive to expand opportunities to all.

All students hove the opportunity to get involved in public
engagement, and are encouraged and supported to do
en. The institution offers both formal and informal ways
to recognize and reward their involvement.

Public

People

Little or no attempt has been made to assess
mmmunitu neead, orto suppart *non-traditional
groups in engaging with the institution.

Some attempt has bean made to analyse
community need and interest; and to bagin
to tackle access issuee to open up the
institution and its activities to the public.

The institution hos committed resources to
azszessing community need and interests,
and to using this insight and feedback to
inform ite strategy and plans.

The institution has assessed need and committed
resources to supporting a wide range of groups

to access its facilities and activities, and to
systematically seck their feedbock and invelvement.

https://www.publicengagement.ac.uk/sites/default/files/2023 -06/nccpe_edge tool self assessment _matrix_2.pdf



Co-ordinating
Centre for
Public Engagement

I'I I National Develop your case

Developing

leadership capability Collaborative platforms

Data, evaluation Open and reflective

and insight environments
Incubating new People-centred value-
ways of working based approaches

https://www.publicengagement.ac.uk/sites/default/files/2023 -06/nccpe_the engaged university report_aug20 final O.pdf



Centre for
Public Engagement

Ill II gzifr:l?rlmting
Tools for talking... about
public engagement

Resources to help you initiate purposeful conversations about

public engagement Ways of engaging...

INSPIRING
Inspiring, involving —
and informing the

public about
research

CONSULTING

Actively listening
to the public’s
views, concerns

and insights

COLLABORATING

Working in partnership
to solve problems,
drawing on each
other’s expertise

https://www.publicengagement.ac.uk/sites/default/files/2023 -06/tools_for_talking_about public_engagement- final version septemier 21.pdf



Centre for and make it happen

Public Engagement

| National Articulate your theory of change
I |II Co-ordinatin

Planning your evaluation

How to...

Here we provide some examples of aims and objectives you might set for your support
programme, and a list of possible outputs, outcomes and impacts for each of these, to help you

plan your evaluation.

. eva I u ate yo u r p u b I i c Your overarching aim might be: To create a culture within the HEl where excellent public
e n ga ge m e n t S u p p 0 rt engagement with research is embedded

programme

To achieve this aim, you might set three different objectives:
1. To develop and demonstrate a strategic commitment to public engagement
2. To reward and recognise staff and students for their public engagement work
3. To create effective approaches to encourage and support staff at all levels to become

involved

Below, we look at each of these objectives in turn and provide suggestions of the potential
outputs, outcomes and impacts.

AIM: TO CREATE A CULTURE WITHIN THE HEl WHERE EXCELLENT PUBLIC ENGAGEMENT WITH

RESEARCH IS EMBEDDED

https://www.publicengagement.ac.uk/sites/default/files/2023 -06/how_to evaluate _your public_engagement_support_programme.pdf



Centre for

National
I | I Co-ordinating
l Public Engagement

Practical t:mls . g}'ERTCEgRECD N
Manifesto for Public Engagement PER IL PUBLIC
ENGAGEMENT

OlO0IO N ET
(ﬁ download mmo L R

The NCCPE is inviting every university and research institute in the
UK to sign up to our Manifesto for Public Engagement.

Nasce il primo Manifesto italiano

del Public Engagement: una
visione condivisa tra Universita ed

Enti di Ricerca

26/05/2025



Valorizzazione delle conoscenze

L'ANVUR valuta e promuove le attivitd di valorizzazione delle conoscenze, cioé il contributo delle Istituzioni allo sviluppo della societd e del
territorio, favorendo il dialogo tra Istituzioni, le imprese e la societa civile.

Attraverso il monitoraggio e la valutazione di tali attivitd, 'Agenzia si impegna a supportare pratiche innovative e sinergie tra ricerca e sviluppo
economico, territoriale, ambientale e culturale.

In particolare, nellambito della VQR 2020-2024, la valutazione riguarda le seguenti tematiche:

-+ Trasferimento tecnologico

-+ Produzione e gestione dei beni pubbilici

~+ Scienze della vita e della salute

4+ Sostenibilitd ambientale, inclusione e lotta contro le diseguaglianze (riferimento obiettivi Agenda ONU
2030)




